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Itadakimasu! 

If you were to ever summarize my personality it would be easier than most people think. 

At a quick glance you could tell that there’s a strong interest in Japanese culture, more 

specifically, anime. Whenever you tap on my social media to see what I’m up to, you’ll more 

than likely see pictures of food rather than my face. To top it off, most people don’t know what I 

do nearly from day until night, which is sitting in front of my laptop either designing or 

illustrating. These are what I love to associate myself with and there’s nothing like truly 

expressing yourself. 

A spark of inspiration came to me when I was eight. I opened up my sister’s sketchbook 

for the first time and her art had a peculiar style compared to the cartoons I’d watch on TV after 

school, like SpongeBob SquarePants, Fairly Odd Parents, or Tom & Jerry. The contrast in style 

made me want to pick up a pencil and start sketching, and I would sketch whenever I had the 

chance whether it was on class notes or classroom desks. From that point on, my illustration 

skills continued to develop and I became immersed in Japanese culture. Almost every day after 

school I’d rush to complete my homework and immediately grab lunch from the stove before 

watching anime. What could be better than eating homemade food while enjoying your favorite 

show. I was grateful for the food that was served at home, and I would always be thankful for 

anyone who would spot me for meals at restaurants. Personally, I think I was spoiled growing up 

being spoon fed like this, but that didn’t mean I wasn’t grateful for what I had. I would love to 
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show that gratitude through my Thesis, Itadakimasu!, a way of saying thank you to all the people 

who have taken care of me.  

As much as drawing anime characters was enjoyable, and almost a relief to facing 

responsibilities, there came a point in life where I wanted to take my skills to a professional 

level, and that led me to design. After learning the many disciplines that design can yield, I 

imagined the endless possibilities I could create to express my personality. During my first 

semester at Moore College of Art & Design I decided to have an end goal when I graduated; to 

find a style where my design and illustration skills could live visually in harmony. While 

expressing what I love and who I am in this Thesis, I hope that this project brings a sense of 

warmth and comfort to all the people who get the chance to see it. 

It’s always important to have a game plan before completing a large project. First and 

foremost is research, and in this case, it meant creating a mood board full of inspirational images. 

After settling down with a design goal, I gather content for my brand that would make it unique 

enough to stand out but cohesive enough to be understood. To base a food brand off of existing 

anime shows would be overwhelming to showcase since there are so many so it was important to 

be selective in choosing anime shows and food. Aside from content, a good brand will always 

have a deeper meaning or mission. With interesting content and an intriguing mission, my brand 

would be ready to enter the realm of design. 

While surfing the internet for inspiring design, I came across a handful of Pinterest images 

that helped me kick off the design aesthetic I was aiming for. The image consisted of a few 

Japanese dishes that were highlighted using minimal design. Those simple, designed shapes were 

used repetitively in a respectful manner to the images of food, and I thought this was a perfect 

way to somehow tie in my illustrations to design. I learned that I was a lot of Japanese design, in 
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which the characteristics are decluttered, simple, and sophisticated (Pinterest). Traditional design 

intersects anime through clean linework, intricate illustrations, and good use of negative space — 

a style that complemented my intent for this brand. 

Anime splits into many genres and subgenres such as action, romance, or slice of life. Most 

of them portray food in an extravagant way already, but the perfect genre that can do that 

exceedingly well is cooking. There’s a sea of anime cooking shows, but the ones I would love to 

feature are my personal favorites. Food Wars!: Shokugeki no Soma, Izakaya Nobu, and 

Restaurant to Another World all of which will be the featured shows in Itadakimasu!.  

However, more research was needed when it came to selecting dishes that would be 

featured in the restaurant. I took notes while binge watching every episode mentioned above and 

decided to pick at least five dishes from each anime to create a fair balance for the restaurant’s 

menu. There were a lot of popular foods that derived from Japanese culture but I wanted to also 

choose platters that signature to the animes themselves. All in all, there was a mix of signature, 

common, and personal favorite foods. This also helped determine which foods got their own 

illustrations, which would then be used in applications such as the cookbook and food menus as 

there would not be an illustration for every food selected.  

Every good brand identity always has a memorable message or mission. Itadakimasu! 

expresses my gratitude and comfort through the theme of anime; a way of showing my thanks to 

those who have sustained me through food. Playful, warm, and welcoming are the words that 

directed a design style that reflects the message of the brand. One of the first steps to creating a 

brand system is to have a solidified family of typefaces. The typeface that I thought was right for 

Itadakimasu! was a thin and simple display font that wasn’t too flashy or too plain. Its consistent 

line weight and occasional swirly ends fitted with the food illustrations perfectly. Thus began the 
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design system, taking apart the typeface itself and turning it into design elements that would later 

serve in the restaurant’s applications. The first logo was made by putting two linear segments 

with rounded edges parallel to each other that rested on top of an outlined circle, designed just by 

deconstructing the letter “i”. This symbolized chopsticks ready to grab a piece of food in an 

abstract manner. 

The typeface that I chose incorporated both the English and Japanese alphabet. AB-

Tsurumaru Regular had its flaws in which some features of the English font looked too 

decorative and illegible. I decided to create my own legible English typeface that would serve as 

the counterpart to the Japanese font. Following an Adobe tutorial on how to create a font, I 

intricately designed every letter of the English alphabet including numbers and punctuation 

marks using Adobe Illustrator. After this tedious process I imported those letters into another 

program called Font Forge to program how each character interacted with one another (How to 

Make Your Own Font). A typeface was born and christened Itadaki. Itadaki and AB-Tsurumaru 

Regular needed a simple and more static typeface counterpart; a sans-serif. Zen Maru Gothic, 

with similar characteristics to both display typefaces in both languages. Finalizing type styles 

played a huge part in designing my projects and supported the competition of the food and anime 

character illustrations. It was necessary to illustrate the food in a way that exaggerated its 

appetizing appearance, but in contrast, the anime characters were illustrated in a linear and 

minimal way to match the aesthetic of the overall design system. The design system consisted of 

different elements that came from deconstructing AB-Tsurumaru Regular’s linear and round 

structure, which would then be applied to the future mini projects. These design applications 

build out Itadakimasu!’s identity. Interior design concepts were fleshed out a on a 3D model of 

the restaurant interior and advertising vehicles, magazine spreads, motion graphic, mobile 
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application, and a food menu will build out the complete identity package. Together these 

projects celebrate the culture of food and anime within a one-of-a-kind brand identity. 

Tackling a three-dimensional model was intimidating because I didn’t have a lot of 

knowledge about that artistic medium. However, I felt this type of medium was essential for a 

clear impression of the restaurant. I found a helpful YouTube channel that provided tutorials on a 

3D modeling program called SketchUp, but I had to make a rough sketch of the restaurant on 

gridded paper first. This blueprint was then taken into Adobe Illustrator to make a refined digital 

floorplan, which was imported into SketchUp to serve as a template for the 3D modeling. At this 

phase I only needed to model the basic shapes without having to import any actual textures or 

photos. To make the model feel livelier I created elevation designs that would demonstrate a 

two-dimensional display of certain parts of the restaurant, or to simply put it, create wall plans 

that are designed to scale. These two-dimensional elevation designs would be placed on the 

surfaces of the three-dimensional model, and after detailing the whole restaurant with designs 

and material textures it was basically finished! It was time-consuming but enjoyable to learn. 

That’s another design discipline to add to my resume! To take things a little further I decided to 

make a physical, scaled model of the restaurant by using chipboard, foamboard, and paper. This 

scaled model was placed in an acrylic box display during my senior show, where it sat on a 

turntable for viewers to look at from different angles. Since this was an imaginary restaurant, it 

provided potential “imaginary” customers to see where they would be eating at. 

To help the audience get a better idea of the brand it’s essential to have additional 

applications that make it feel more like a restaurant. These applications included employee 

uniforms, food packaging, and silverware. It’s possible to create all of these physically but to 

save time and money, us designers dive deep into the web to fetch mockups. Mockups are blank 
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templates available for download where designers place their two-dimensional designs on 3D 

products. It’s a very similar process to how I made the interior of the restaurant, except I’m 

downloading pre-made 3D models. As I made my way through these applications, I had a 

broader, realistic sense of the design aesthetic that I desired.  

Other important vehicles for a brand are promotional items. If Itadakimasu! wants 

customers then its name has to be shared in different areas of the public, like on magazines, city 

posters, social media, and video advertisements. The purpose of ads is all about spreading the 

news. For magazines and posters, I needed a variety of. I also imagined this restaurant being 

advertised in Japan since anime comes from their culture, so it was interesting to play with the 

Japanese typefaces AB-Tsurumaru Regular and Zen Maru Gothic. For the video advertisement I 

wanted it to have a similar vibe to how animes are shown since most of the community love to 

watch their shows in Japanese with subtitles. Subbed and dubbed are terms used to differentiate 

preferences in watching the animated show or film. For example, English dubbed is full English 

in audio with no Japanese. English subbed is English subtitles shown with Japanese audio which 

is popularly used among those in the anime community. Itadakimasu!’s video advertisement will 

be English subbed with Japanese audio, and if it were to be shown in Japan then the English 

subtitles would be stripped. A friend of mine has connections with a Japanese translator and they 

recommended a translating website called DeepL Translate, it’s more accurate than Google 

translate. I typed out a script and threw it into DeepL, and voiced the Japanese translated script. 

The Japanese audio will be used for the motion graphic advertisement and my original English 

script was used for the subtitles. Lastly was the animation which I first drew out a storyboard for, 

basically a sketched-up draft of the scenes used in the video. Using the storyboard as a reference, 
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I used my kit of parts to animate a motion graphic advertisement. At this moment I was eager to 

piece the audio and video together to see this brand come to life, one step at a time. 

It was just one project after the other! My game plan’s checklist was looking less 

overwhelming and I wanted to finish strong. After a sustained multi-pronged advertising 

campaign a potential customer would probably look up Itadakimasu!’s name on their phone out 

of curiosity. This is where a website plays its part. A website can provide a lot of information 

including ambience, style, location, and most importantly the kind of food a restaurant serves. 

Potential customers are able to browse the menu and even submit recommendations of food from 

your favorite anime! People will be able to order online and reserve seating through the website 

as well. A common technique that designers use in building a website is frankensteining. 

Frankensteining is taking different parts or sections of a website and piecing them together to 

build your own website layout. Taking away from good design isn’t a bad thing, it’s the same as 

artists taking ideas from other art pieces when they become inspired. The same concept is 

applied when transforming that desktop layout into a mobile layout. 

If by chance that imaginary customer’s attention is grabbed by the animated advertisement, 

they’re probably curious about what’s on the menu. If you eat out a lot, you’ve seen that 

restaurant menus are crafted in many different layouts and forms. Pinterest was the best place 

seek menu inspiration. But before starting anything design related, I needed to organize the food 

list. I wasn’t sure whether to either divide the menu into three anime sections or to categorize 

them into normal sections like appetizers, entrees, and desserts. My decision ended up going 

with the latter since that’s usually how food menus are read or understood universally, and if I 

wanted to specify which anime the food came from, I’d type it in the description of the platter. 

When a new restaurant opens, they usually don’t have an overwhelming number of dishes 
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compared to more established places. The selection focused on quality over quantity and the 

menu would change overtime, so I think of this as a prototype. This prototype was then printed 

and laminated, appearing as your typical, four-page diner menu. However, during the senior 

show, I set up the restaurant’s display as a Japanese food booth due to the small space I had to 

work with the menu displayed on a one by two feet framed poster. The highlight of the menu 

were the exaggerated food illustrations. It featured signature dishes of Itadakimasu!’s identity. 

Semi-realistic but highly stylized, these images will get some people’s tummies barking. 

Everything I’ve said up until now barely scratched the surface of how excruciatingly long 

and exhausting this process took. In fact, I encountered a lot of problems personal, time, and 

financial. Problems can only be solved with money or time. I should’ve been more conscious 

about how much time I had which was roughly about three and a half months, not to mention 

other classes and projects were in line at the same time. During the first month I think I lingered 

in the research process a little too long. Sure, having a game plan is nice to have, but even after 

making several spreadsheets of laying out my work hours I never really was able to follow my 

own calendar. Things changed, expectations were not always met, and it was frustrating for me 

because I prefer to be organized with my schedule. There was one thing to always keep in mind 

though: quality over quantity. It wasn’t about how many mockups I could show off, it was about 

carefully making critical decisions in order to develop a successful end product. Time is very 

sensitive, and I underestimated the time it would take to learn new disciplines in addition to 

completing mini projects. A positive take from this though is that it’s possible to learn an 

intimidating, new program as long as you have the dedication and will to do it. Learning new 

disciplines enhanced this project and will also serve me well in the future. The more the merrier 

as they say, in a sense of gaining skills and knowledge. 
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 Completing Itadakimasu! is a big relief but I also have a need to design more. I plan to 

get back on track with a side business that I’ve put a hold on, Isekai Crew. Isekai Crew is a 

sticker business owned by my friend and me whose brand also revolves around anime pop 

culture. Our future plans are to branch off into clothing, and the skills attained from Itadakimasu! 

can be implemented into Isekai Crew. It’s amazing how many design disciplines I’ve mastered 

over the span of three years. If I told this to myself before entering Moore College of Art & 

Design, I probably wouldn’t believe it. Now, however, I firmly believe I have so much to offer—

talent, perseverance, resourcefulness, maturity—all of these attributes have been hard earned and 

the results are deeply gratifying. 
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Itadakimasu! Restaurant 3D Model 

 

 

  



Magante 11 
 

Itadakimasu! Restaurant Menus
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Itadakimasu! Mobile App 
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